Tuesday, August 18, 2026



“It’s beentwo and a half months
since [Repose of the Fallen] was
dedicated. It’s already become a
major attraction for us. We esti-
mate our visitation to be about
60% higher than last year, both
in the visitor center and at the site
itself. There's a regular stream of
visitors going in there, and we're
very appreciative,” DiNuzzo said.

DiNuzzo says that the “pop-
ular” literature can be found in
public places like Town Hall, the
Lake George Chamber of Com-
merce offices, the Visitor Center,
the Holiday Inn, and more.

“We want to enhance [the lit-
erature] and improve it to include
the Repose site. Similarly, for
the Battlefield Park tour guide,
there’s no mention of it cur-
rently. We'd like to update to
include it, and even our member-
ship application. One of the rea-
sons now for people to join will
be to support the Repose of the
Fallen site,” DiNuzzo explained.
“We can use the distribution
network in the area and just have
people get a vague sense of what
it is; they saw the dedication,
they saw the motorcade, but they
don’t have a specific recollection
where exactly it is, so this will do
that”

Additionally, the updated liter-
ature is expected to include infor-
mation on the refurbished mon-
uments in Battlefield Park. Both
DiNuzzo and Lake George Town
Supervisor Vincent Crocitto
praised the partnership between
the town and the alliance, fur-
ther demonstrating the benefits
of municipalities working with
nonprofit organizations.

The Lake George Battlefield
Park Alliance will also begin
selling baseball caps commem-
orating the Repose of the Fallen
memorial, with a purchase price
of $30. “We generated [the cap]
ourselves. We had a very talented
trustee who designed it and pro-
duced it, and it costs a little less
than $20 to produce. We're going
to sell it for $30, and the $10
proceeds from each cap will go
toward the maintenance fund for
the site, for flowers, the upkeep,
and so forth,” DiNuzzo said.



